
Telling a big story about a great 
opportunity
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2008 and 2009 PRIA Golden Target Awards

Environment

Winner, Launching Cascade Green - 100% Carbon Offset Beer

Social Responsibility

Winner, Bluescope Steel's Tank a Day Challenge

Internal Communications

Commended , Coca- Cola Live Positively Festival 

2006 IABC Gold Quill Awards

Award of Merit, Amcorôs Greenlight Program 

2005 NSW Government Green Globe Awards

Excellence in Education and Awareness, Amcor Greenlight Program, Amcor

2008 Asia Pacific PR Awards

Crisis or Issues Campaign of the Year to Parker & Partners for the Rice 

Growers Association of Australia ñBreaking the drought of support for 

Australian rice growersò  campaign

Recent Australian, Asian & International Awards 



What will we cover today

Evidence

What are the opportunities?

The Big Idea



What is the challenge?

ñ Together we must confront climate change by 

ending the world's dependency on fossil fuels 

by tapping the power from the sources of 

energy like the wind and the sun and calling 

upon all nations to do their partò

Four times the impact for the % of the world population

USA makes up 5% of the global population and emits 22.4% of emissions

Fiji makes up 0.015% of the global population and emits 0.06% of emissions

Australia makes up 0.3% of the global population and emits 1.2% of emissions



ñAt least 77% of consumers 

in all countries say its 

somewhat or very important 

for companies to be green, 

in India China- the figures 

are significantly higher at 

87% and 98% respectively

WPP 2009 Green Brands Global Survey

ñThere is a major surge in people 

travelling to Africa to support socially 

responsible actions. It now makes up 

16% of all people travelling to the 

region and is rapidly growingò

PWC Global Report 2009

ñA recent survey indicated 

that 70% of consumers believe 

that everyone needs to do 

more about climate changeò

South Pacific Action Strategy for Tourism, October 2007
ñIn the last year touristsô 

priority has changed and 

tourists are increasingly 

willing to pay for their 

environmental impact (e.g. 

through carbon offsetting)

South Pacific Action Strategy for Tourism, 

October 2007
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