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Agenda

1. Fiji on the world stage

2. Trends

3. Opportunities

4. Natadola

5. Tomorrow



Competition for Fiji

BALI
THAILAND

PORT DOUGLAS

HAYMAN ISLAND

TAHITI

GOLD COAST

HAWAII
PHUKET



Tourism trends

• Luxury

• Experiential

• Learn / authentic

• Wellness & health

• Relaxation / me time

• Sustainable tourism / eco-tourism

• Happy to pay a premium

• Technology 

• Easy of booking / information

• Facilities at hotel

• Stay connected

• Time poor



Opportunities

• Tourism Fiji 

• Continued brand Fiji awareness

• Continued clarity & variety of offer

• Targeted invitations to visit / experience

• Eco-tourism

• New air routes

• Hong Kong (Air Pacific)

• Japan (Continental)

• New airlines

• V Australia

• Jetstar



More opportunities

• Farming

• Increased range of  fresh produce

• Livestock

•Guest experience reviewé..

• How do we compare?

• Environmentally

• Experience

• Service & visitor care

• Imported items.



Why IHG for Natadola?

• Global marketing spend

• US$100M search engine marketing

• IC brand marketing - global



Global Brand Advertising



Fiji, now showingéé

• International Herald Tribune

• Qantas The Australian Way

• Sunday Life ( Australia )

• Travel & Leisure Australia

• TIME Magazine ( Asia )



Why IHG for Natadola?

• Global marketing spend

• US$100M search engine marketing

• IC brand marketing ïglobal

• 4,400 hotels, over 640,000 guest rooms in 

100 countries

• IC x 160 ïauthentic and enriching

• Brand awareness (IC / CP & HI) 

• Airline partnerships ïconcierge videos

• TV advertising

• 40M Priority Club Reward members

• Scale ïsales / reservations etc

• Training & development of local talent

• Lift the mainland offer to outer island level.



Our key markets

• Families

• Australia & NZ primary

• Couples

• Weddings

• Honeymoons

• MICE

• Meetings & incentives



Our offer / USPôs

• White beach & lagoon steps away in a remote location 

• Luxurious & spacious ïstylish modern Pacific design on 35 acres 

• Largest standard rooms, with extensive facilities / features (luxury is space)

• Outer island experience on the mainland ïthe real Fiji

• 18 hole championship golf course with spectacular water views

• Sugar cane train running through the resort ïauthentic experiences

• Diverse food and beverage offering 

• Conference and Wedding Chapel technology

•Many options for ñromanceò

• Planet Trekkers ïseparation for children / pools / activities

• The complete resortïrestus, bars, spa, golf, watersports and various activities

Whatever your definition of relaxationïwe have it!



Spreading the message

• Media invitations and articles

• Key buyer invitations

• Partnership marketing

• Tourism Fiji

• Airlines

• Wholesalers

• Internet

• 40M Priority Club Reward members

• Global sales team - alerted

• Trade events and shows

• Opening offers to encourage trial

• Word of mouth & return business

• Locals offer (12% room nights)



Sustainable tourism 

CSR
• Copy best practice

• Fiji Water & Pure Fiji

• Natadola nursery (organic)

• Beach cleaning

• Malomalo school

• Sigatoka hospital

• Sanasana village

• Marine reserve ïNatadola bay

• Homemade jam / sauces

• Local supply chain ïuniforms

• Buy local where possible

•Showcase Fijiôs produce

• Internal training & education

• National Geographic partnership



Facing tomorrow todayéé..



Vinaka vakalevu


